
 

 

 

JOB DESCRIPTION 
 

Position title:     Senior Communications Officer, Illegal Wildlife Trade.  

Reports to:        Project Manager, IWT  

Supervises:       N/A 

Location:           Hanoi, Viet Nam 

Date:                  November 2020 
 

I.  Background 

WWF was one of the first International non-government organizations working in Viet Nam. In 1985, WWF began 
working on a national conservation strategy and since then has worked closely with the Vietnamese Government on 
a diverse range of environment issues and implemented field activities across the country (find out more at 
http://vietnam.panda.org/). WWF recognizes that its employees are its most important asset. A competent workforce 
thoroughly trained, properly motivated, and bound together by mutual trust and common objectives is crucial to the 
success of WWF. 

Wildlife trafficking poses one of the biggest threats to the survival of wild species. It reduces national revenues, 
corrupts government workers and undermines the rule of law. Wildlife trafficking has become an organized crime that 
threatens the security and safety of the world. Combatting wildlife crimes requires a comprehensive approach, 
international cooperation and cooperation among national management and enforcement agencies. Addressing 
illegal wildlife trade requires a complete supply chain approach, addressing poaching at its source (range states), 
cross-border trafficking control (transport), and demand-reduction in consuming nations. It also requires the political 
commitment of top leader’s and social pressures that make wildlife consumption unacceptable. 

WWF-Viet Nam has worked to address both the demand and supply sides of the national and international market 
for some specific endangered species including rhino, tiger, elephant and pangolin since 2005. The supply side 
interventions include extensive work in the protected area system in Viet Nam to address illegal poaching, 
strengthening wildlife enforcement capacity, species identification and information sharing. For the demand side, 
priority has been given to change consumption behaviors of the public, travelers, successful business people and 
businesses that work in the area of personal well-being to reduce the market demand for wild meat and the parts and 
products derived from endangered species, including rhino, elephant, tiger, and pangolin. 

As part of its global new initiative “New Deal for Nature and People,” WWF appeals to world leaders and people to 
rethink and reshape their relationship with nature and change their behavior to be in harmony with nature. Stopping 
illegal consumption and overexploitation of wildlife is one of the commitments that WWF requests national policy 
makers in both supply and demand countries to make. The “Voices for Diversity-safeguarding ecosystems for Nature 
and People (VfD)” project is designed in this context to support countries in Africa and Southeast Asia to address 
critical challenges in illegal wildlife trade and ecosystem management.   

The keystones to WWF-Viet Nam’s work for countering illegal wildlife trade are operationalized through the WWF 
network’s High Impact Initiative (HII) on “Closing down Asia’s ivory markets” and the VfD project. The Ivory HII 
focusses on closing ivory (and rhino horn) markets in the Greater Mekong Region, which supply both a national 
demand and an international demand from travelers abroad. Addressing this trade through monitoring of markets, 
improved enforcement and demand reduction approaches forms the basis of the work. Meanwhile, the VfD project 
plans to engage with and strengthen voices and roles of civil society and local communities by advocating for IWT 
policy that is inclusive and responsive in promoting sustainable community-based conservation and halting 
overexploitation of wildlife in Viet Nam.  

To achieve the national objectives of the program and to address illegal wildlife trade that poses an enormous threat 
to species survival and biodiversity, WWF-Viet Nam is looking for a passionate and competent senior 
communications officer who would drive the communications of the Ivory HII and VfD projects forward as a dynamic 
member of our team. 

II. Major Functions 

The position of Senior Communications Officer, Illegal Wildlife Trade offers an exciting opportunity for the selected 
candidate to help conserve wildlife from the illegal trade, particularly by contributing to wildlife demand reduction. The 
position will work under direct supervision of the Project Manager and overall direction of the Illegal Wildlife Trade 
Manager to deliver the program objectives to combat wildlife crimes with a focus on stopping the illegal trade and 
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consumption of endangered species. He/she will be responsible for the program’s communications planning, 
management, implementation, monitoring, and reporting of project activities to ensure timely and high-quality delivery 
of the WWF’s contractual obligations, and ensure close collaboration between the project partners and other relevant 
stakeholders in the project sites. Specifically, he/she will be responsible for leading the design and implementation 
of communications and outreach strategies under the VfD project and Ivory HII. Reporting on communications 
activities for the Ivory HII will be included in the GMPO Ivory HII Technical Progress Report (TPR) common to all 
donors, submitted on July 31st  and Jan 31st in accordance with WWF policy. She/he is also expected to liaise with 
the Communication Department of WWF-Viet Nam and Regional to make sure all IWT communication products are 
in line with WWF communication policy and regulations, and that the latest communications tools and channels are 
deployed to maximize the impacts of  activities. 

III. Major Duties and Responsibilities 

 Lead the planning, design, delivery and management of IWT-focused communications campaigns including 
implementation and monitoring of project communication activities in relation to combating illegal wildlife trade 
with support of Project Manager and project team, and in close consultation with Communications Core Manager. 
Duties and responsibilities include, but are not limited to: 

o Developing communications contents and materials e.g. key visuals, messages, presentations and project 
briefing materials; 

o Organizing both online and physical communications campaigns and activities using creative 
communications tools with engagement of both social and traditional media channels as appropriate; 

o Managing, coordinating and performing quality control for communications campaigns and activities 
undertaken by partners and stakeholders; 

o Identifying, collecting, packaging and disseminating success stories, case studies and lessons learnt for 
fundraising efforts; 

o Preparing budget estimates, advance requests and following up with payments for all project communication 
activities to make sure all expenditures align with WWF’s financial policy; 

 Develop a suitable advocacy communications and outreach plan to ensure that communications interventions 
are properly integrated with annual work plans and support and enhance the achievement of the 
project/program’s objectives. The plan should identify key target audience, user architype, key messages and 
appropriate communications tools and channels through which the Project will demonstrate its impact; 

 Provide insights and technical inputs for the IWT team on communications, and other key aspects of 
communications; 

 Support the Project Managers and key partners in design and implementation of communications and outreach 
campaigns to stop illegal wildlife trade;  

 Draft notes, press releases and interview notes for media and coordinate media relationships to make sure the 
results/progress of the projects/programs are well documented and disseminated; working with the media to 
promote the public profile of the organization on IWT;  

 Support the design and conduct behavior change communications and awareness raising activities to reduce  
demand for wildlife and their products under project concepts; 

 Regularly report the project progress and monitor impacts of campaigns against the agreed M&E indicator targets 
using the project tracking tools; 

 Provide inputs on communications aspects of the project/program development; 

 Act as communications focal point for all asset production and content sharing/storage workflow and resource 
management relevant to IWT team; 

 Perform other tasks as appropriate. 

 

IV. Profile 

Required Qualifications and Experiences        

 Advanced university degree in communications, advocacy, journalism, environmental communications, political 
science, creative design or other relevant fields; 



 

 

 

 At least 5+ years of working experience in an international development/environment-related organization or 
similar, of which at least two years should have been in a leadership role in campaigning, creative 
communications, and/or behavioral change communications with demonstrated success; 

 Digital marketing knowledge with understanding of social media platforms in Viet Nam; 

 Good understanding and strong relationships with the national and local media and creative agencies; 

 Good understanding of illegal wildlife trade issues, the supply and demand drivers that link to social norms, and 
behaviors of wildlife consumers in the Vietnamese context; 

 Proven experience in designing and implementing specific policy communications and/or awareness raising 
campaign targeting government officials, local communities and the general public; 

 General knowledge of the Vietnamese environmental priority, socio-economic, political and cultural 
characteristics, development prospects, potential, and resources as well as knowledge of the Government of Viet 
Nam’s environmental priorities, policies, and procedures; 

 Proven experience working with government officials, local communities and donors, especially on nature 
conservation and wildlife protection. 

Required Skills and Competencies  

 Strategic thinking skills to ensure sustainable and impactful results in project implementation;  

 Proven record in communicating for behavior change and successful campaigning experience; 

 Competence in monitoring and evaluating communications efforts; 

 Ability to design and organize creative events; 

 Good planning, coordination, time management, budget estimation and adherence to financial and logistical 
procedures; 

 Digital marketing knowledge with understanding of social media platforms in Viet Nam; 

 Strong inter-personal skills, presentation, public speaking, and writing skills (PR, media briefings, media Q&As, 
stories, ect.);  

 Basic design skills (Photoshop; InDesign; Illustrator) and video basic editing skills; 

 Able to work under pressure; 

 Fluent in spoken and written English and Vietnamese; 

 Willing to travel outside of the workplace and, as needed, the country; 

 Computer literacy (e.g. Microsoft office, data analysis tools and digital communication software); 

 Demonstrates WWF behaviors in ways of working: strive for impact, listen deeply, collaborate openly and innovate 
fearlessly; 

 Adheres to WWF’s values, which are Knowledgeable, Optimistic, Determined and Engaging. 
 

V. Working Relationships 

Internal: Work in close collaboration with technical project staff especially wildlife conservation, communications, 
and finance teams of WWF-Viet Nam. Coordinate with the Global Ivory HII through the Greater Mekong IWT Outreach 
and Advocacy Manager (currently the IWT Communications Manager) and through the Ivory HII global lead. Engage 
with and support other field staff as required. 

External: Engage with focal points in the government partner office, the Ministry of Natural Resource and 
Environment. Liaise between and work with mass media (VTV, radio, newspaper), the Biodiversity Conservation 
Administration under MONRE, the Responsible Tourist Alliance, research institutes/universities, NGO partners, 
private sector partners, and related stakeholders. 

 

This job description covers the main tasks and conveys the spirit of the sort of tasks that are anticipated 
proactively from staff. Other tasks may be assigned as necessary according to organizational needs.  


