
 

JOB DESCRIPTION 
 

Position title: Campaign Officer  

Reports to: Head of Communications, Advocacy and Knowledge Management 

Supervises: N/A  

Period:  6 months (with possible extension based on the campaign need) 

Location: Based in Phnom Penh 
 

Background 
 
WWF, a world’s leading environmental organization, was established in Cambodia in 1998, as a part 
of the WWF Greater Mekong Programme. Today, WWF-Cambodia is one of 5 Country Offices in the 
South East Asia region coordinating conservation efforts across Myanmar, Thailand, Lao PDR, 
Cambodia and Vietnam. WWF-Cambodia is working with local communities, the Royal Government 
at all levels, private sector, NGOs and many other conservation partners to protect biodiversity and 
natural resources in the Eastern Plains Landscape (EPL) and the Mekong Flooded Forests Landscape 
(MFF), globally recognised as home to many globally endangered species. WWF’s mission in 
Cambodia is to ensure that there will be strong participation and support from all people to conserve 
the country’s rich biological diversity. 
 

I. Functions: 
 
A snaring crisis is not only driving wildlife extinction, but also potentially increasing humans’ risk of 
exposure to zoonotic diseases. In the past decade, 234,291 snares were removed from five protected 
areas in Cambodia: Cardamom National Park and Kulen Promtep, Keo Seima, Srepok and Phnom 
Prich Wildlife Sanctuaries. The figure only represents 20% as the total number of snares on the 
ground across the protected areas is likely even higher. WWF together with the Royal Government’s 
Ministry of Environment plans to launch a nationwide campaign to advocate for the elimination of the 
snaring crisis and influence policies to reverse wildlife decline by saving them from snares, and 
prevent public health risks of exposure to future pandemics. In parallel, WWF will run a wild meat 
demand reduction campaign in coordination with national partners that will help address one of the 
drivers of snaring in Cambodia. 
 
WWF-Cambodia is looking for a qualified candidate to fulfil the post of Campaign Officer who will 
support the implementation of key elements and activities of the public facing campaigns as well as 
targeted advocacy activities and will serve as the focal point for activities coordination and 
monitoring. 
 
II. Duties and Responsibilities  
 
The Campaign Officer will: 
 

 Contribute to the implementation of the agreed campaign strategy and tactics foreseen to 
achieve the change objectives. This includes designing and running events, liaising with 
stakeholders and attending meetings, events and advocacy platforms; 

 Liaise and maintain effective and collaborative relationships with all stakeholders, partners 
and WWF network involved in the campaign efforts; 



 

 Undertake research and provide initial summary of key points as required to inform campaign 
activities and goal; 

 Support the refinement of key messages for target audience, framing language and campaign 
documents; 

 Coordinate implementation and organization of events designed to achieve the campaign’s 
milestones; 

 Coordinate the development of campaign and communications materials in line with the 
agreed plans and messaging; 

 Coordinate the preparations for the core campaign and management groups including 
meetings, technical working sessions, updates and follow-up actions; 

 Monitor campaign process to ensure the implementation stays on track with report on 
measurable outputs, also tracking relevant information such as notes and action points from 
calls and meetings; 

 Work with creative agency to coordinate design and production of creative campaign assets to 
support successful realisation of digital PR stunt; 

 Help coordinate with local creative agency/design company to develop campaign messages 
and materials for the wild meat demand reduction campaign 

 In addition to coordinating with partners and stakeholders on the zero-snaring campaign, help 
coordinate with partners doing wild meat demand reduction work in Cambodia to ensure 
complementarity, not replication 

 Support campaign related tasks as needed.  
 
III. Working Relationships: 

Internal:  

 Working with and under the guidance of Head of Communications, Advocacy and Knowledge 
Management; 

 Interact closely with other members of the Department and relevant project staffs when and as 
necessary; 

 Coordinate with WWF-Greater Mekong Wildlife lead and IWT outreach manager on wild meat 
demand reduction campaign. 

External:  

 Officials or staff from the Ministry of Environment, national or provincial government, media, 
youth, NGO partners, and/or private sector. 
  

IV. Requirements: 

 Knowledge of environmental issues and currently emerging topics including nature loss, forest 
and wildlife protection, impacts of illegal wildlife trade/consumption and related public health 
risks, behaviour change communications 

 Some working experience in relevant field of public facing campaigning and supporter/public 
engagement, and / or advocacy and lobbying with degree in public relations, or journalism, or 
media/ communications  

 Knowledge and skills to monitor and evaluate campaigns 

 Experience in coordinating events (workshops, conferences, speakers’ events etc.) 

 Experience of social media platforms, their uses and benefits, and/or digital insight analysis, 
as well as computer skill including Microsoft Office software and website. 

 Independent, self-motivated, and active individual, with willingness in taking initiatives and 
challenges, and ability to prioritise work 

 Good interpersonal, communications skill and positive attitude (patient, reliable, flexible) 

 Work cooperatively and effectively with others to set goals, resolve problems, and enhance 
organisational effectiveness. 



 

V. Job Competencies: 
 
WWF Focus 

 Identifies and aligns with the Core Values of the WWF organization: Courage, Collaboration, 
Respect & Integrity; 
 

 Adheres to WWF’s brand values: Knowledgeable, Optimistic, Determined and Engaging; 
 

 Demonstrates WWF behaviours in ways of working: strive for impact, listen deeply, 
collaborate openly and innovate fearlessly. 

 
 
 

This job description covers the main tasks and conveys the spirit of the sort of tasks that are 
anticipated proactively from staff. Other tasks may be assigned as necessary according to 
organizational needs. 

 

Prepared by Line Manager: __________________________  Date: ______________ 
 

Reviewed by Head of HR, Adm and IT: _________________   Date: ______________ 

 

Approved by Country Director: ________________  Date: ________________ 
 

Accepted by Staff member:   _____________________   Date: ______________ 

 


