
Terms of Reference 
 

Survey and market research: 

Understanding the consumers’ perception on sustainable 
consumption and production and its linkage to climate change 

 
1. Background 

 
WWF Cambodia was awarded a four-year project (2022-2025) project “IKI SCP Phase II 

Project on Establishing Sustainable Consumption and Production (SCP)”, through the support 

from the International Climate Initiative (IKI), German Federal Ministry for the Environment, 

Nature Conservation, Nuclear Safety and Consumer Protection (BMUV). The SCP project was 

officially kicked-off on 11th  October, 2022 with explicit support from the Cambodian Ministry 

of Environment (MoE). The project aims to reduce emissions and increase adaptation and 

resilience to climate change through the implementation of complementary interventions that 

focus on connecting sustainable production to consumption to transform elements and 

behaviors in the food system, the agri-food sector. This project aims to address climate change 

issues triggered by upstream and downstream food supply chains. The project's outputs and 

deliverables include: 

 
1. Increased urban consumers' knowledge and awareness on the linkages between 

consumption choices and environmental impacts, which triggers action towards 

sustainable consumption patterns that are less damaging to the environment. 

2. Adoption of sustainable practices by key business actors within the sector, which leads 

to SCP implementations across the food, agricultural, and forestry value chains. This 

output must be delivered through at least three methodological tools – such as 

innovative business models; measures and guidelines of practices; and initiatives for 

low-carbon SCP 

– which are developed with participation from the target companies and relevant 

stakeholders. The developed tools must also be made publicly available, and made 

possible for interested parties to adopt into their operations. 

3. Adoption of SCP practices by governments and key value chain actors through 

collaborative mechanisms, prioritizing SCP, and systems-based approaches – such as 

nature-positive production and policy framework for SCP – which are necessary to 

transform harmful production practices. 

 
The emergence of the SCP project aligns well with Cambodia’s Roadmap for Sustainable 

Consumption and Production (2022-2035), which is the 14-year plan to strengthen the 

sustainability of Cambodia’s consumption and production systems. To achieve this plan a great 

deal of investments and efforts need to be made to improve the entire consumption and 

production system, including product design, distribution, marketing and consumption as well 

as targeting the values underpinning consumption behaviors and social relations.  

 

Each step in how food is produced, delivered, prepared, distributed and consumed creates 

greenhouse gasses. Food consumption contributes significantly to climate change, in particular 



methane emission.  In 2013, 1 tonne of food waste emitted 5.0 Gg, and it is expected to rise to 

12 Gg per tonne in 20301. The trend of food wasted in Phnom Penh was more than 0.74kg/per 

day/ per person and is expected to increase to 1.24kg/per day/per person by 20302. This means 

food waste issues will be severe in Phnom Penh and many urban areas without proper 

interventions.  

 

Agri-food companies have started to transform their business models to forge a sustainable 

future,  to reduce emission and environmental impacts from their business operation, and this 

trend needs to be encouraged. For this, citizens as responsible consumers can play a key role in 

transforming whole food supply chains ranging from upstream to downstream levels. In order 

to transform consumption patterns, it is pivotal to enable consumers to be aware and conscious 

of their consumption choices that affect the climate and the environment. In the case of 

Cambodia, there is to date limited information about the linkage between consumption patterns 

and environmental deterioration, climate change and the triggered consequences for human 

wellbeing. These relations have so far remained largely unstudied. Consumers have the power 

of choice, ultimately influencing which products are available in the market. Consumer behavior 

can thus significantly drive transformation towards sustainable food systems. We are already 

seeing first signs of an increase in the number of sustainable agri-food products in the market 

in response to consumer demand.  

 

To contribute to this transition and circular economy policy implementation towards achieving 

net zero food systems, WWF Cambodia will commission a research study to identify the current 

state of consumer awareness, knowledge and consumption choices in relation to impacts on 

climate change and conservation, defining market demands and prices that enable consumers 

to better access sustainable products.  

 
2. The scope of the service 

 
WWF Cambodia is seeking a qualified consultant/team to conduct research aiming to: 

 

● Determine consumers’ general grocery shopping behavior, with special regard to 

sustainable options. 

● Understand consumers' knowledge and perceptions of sustainable consumption and 

production through determining the current level of awareness and perceptions of food 

consumers in linkage to climate change and environmental degradation. 

● Identify and suggest ways and mechanisms that could trigger behavioral change among 

the targeted consumers, so that more sustainable products will be chosen/ purchased. 

(mainly targeting urban consumers) 

 

 

 

1
 Hul S. Domestic waste characteristic and greenhouse gas emissions from the landfill in Phnom Penh, Cambodia. Phnom Penh: Research and 

Innovation Center, Institute of Technology of Cambodia; 2017. 

2
 Hul S, Kouk F, Soy T. Solid waste generation and life-span with credible growth forecast waste generation, volume and composition. Phnom Penh: The 

Asia Foundation; 2015. 



 
More specific requirements 

 
1) Considering that consumers have different needs and levels of awareness with respect to 

consumption choices and related to sustainable products, the survey needs to be designed 

and befit a variety of variables, including income, age, biases, attitudes and gender. 

Examples of questions ( targeting information gaps): 

i) Why or why not purchase sustainable products in the market?  
ii) What are the key criteria that encourage their decision to purchase sustainable 

products in the market? 

iii) Are consumers aware that their consumption choices would affect environmental 
degradation/ climate change? 

iv) Are there specific product categories for which the purchases of more 

sustainable product options out or underperform less sustainable alternatives? 

v) What is the price premium of sustainable products that would be affordable? 

vi) In what kind of markets do consumers tend to purchase more sustainable 
products? 

vii) Market demand for sustainable products 
viii) What are the key criteria that will lead marketplaces to  stock (more) sustainable 

products as part of their portfolio? 

 
2) Below business sectors and sustainability issues are the key focus for this research and 

survey. 

Target business sectors Sustainability issues 

1) Chain Restaurant Group 

2) Food Retailer 

3) Food Delivery Service 
4) Households 

1) Low carbon emissions 

2) food packaging 

3) Food waste 

 
3. Expected outcome 

 
The results or research findings (required deliverables) are highly needed and used as baseline 

information to develop communication materials for awareness raising on sustainable and 

responsible consumption among consumers in urban spaces. Furthermore, key results are an 

important input for project activities and initiatives, especially consumer campaigning, policy 

and advocacy work, business engagement of targeted company categories for reducing their 

impacts on the environment from their business operations and services, or to develop 

sustainable agri-food chain products for the market in response to the markets’ needs, leading 

to sustainable market transformation. Therefore, the expected outcomes from this research are: 

 

● Consumer perceptions on their consumption choices and the impacts, linking 

consumption to environmental degradation are determined. 

● Consumer behavior characteristics in sustainable product purchases are defined. 

● Mechanisms and ways forward for transforming consumer behavior are defined. 

 

 



 

4. Expected Deliverables: 

 

1) Full report with an executive summary, including raw data, baseline spreadsheet, 
prioritization, and key recommendations. 
2) Engagement and consultation with related stakeholders to this assignment. 
3) Presentation of the findings to WWF and target audiences. 

 
5. Timeline 
The delivery of results shall be within April 2023 and this will be presented to the WWF and 

target audiences upon request. 

 
6. Submission of Proposal: 
The applicant shall develop a proposal describing the methodology or approach to conduct the 

survey/ research. The survey questionnaires and research questions shall be briefly explained 

in the proposal. 

 
Submission of the proposal for the service should include: 

 

a. 1 pager summary of the proposal (introduction of proposed service, approach, cost, 

etc.) 

b. Objectives (Adhering to set survey target groups and 10% sampling size of each 
targeted group). 

c. Proposed package within the given budget 

1) Research & Survey methodology 

2) Research questions / Questionnaires (brief outline only) 

3) Target groups (for the survey) 

4) Other information that is useful for consideration. 

d. Implications to the WWF-SCP project 

e. Deliverables expected outputs/ findings 

f. Timeline for each proposed task. 

g. Company profile/ CV (attachment) 

 
7. Selection criteria 

1. Quality and capability to meet with expected outcome 

2. Methodology or approach to conduct the survey/ research. 

3. Budget 

4. Relevance previous survey report  

 
Interested applications shall submit their concept paper to jobwwfcam@wwf.org.kh 

by no later than 22 March 2023. 

 

 

mailto:jobwwfcam@wwf.org.kh


8. Contact 
 

If you need any inquiry please contact Mr. UT Bunchhoeun, SCP Project manager 

Email: bunchhoeun.ut@wwf.org.kh 

Mobile: +85512872876 

 

 
 

 


